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That Converts

HOW TO CREATE 
LISTING 



Have you ever wondered why some prod-
ucts on Amazon seem to dominate the 
search results while others struggle to get 
any attention at all? And why do certain 
product pages consistently attract clicks 
and generate high revenues while others 
go unnoticed?

Many people assume that the key to
success on Amazon lies in choosing the 
right product to sell. While that's
important, there's actually a critical factor 
that often determines whether your
products will soar or sink: Amazon listing 
optimization.

You see, it's not enough to simply make 
your product visible to customers. You 
need to grab their attention, entice them 
to click, and ultimately convince them to 
make a purchase. And that's where the art 
of Amazon listing optimization comes into 
play.

In fact, according to Statista, a whopping 
80% of Amazon sellers prioritize refining 
their product listings with strategic
keywords. They understand that mastering 
the art of optimization is the secret sauce 
that can catapult their business to new 
heights.

But here's the thing: Many people find the 
whole process of optimization daunting. It 
can be overwhelming to figure out how to 
craft a compelling product listing that not 
only ranks well but also converts browsers 
into buyers.

But fear not! This article is here to guide 
you through a step-by-step tutorial that 
will empower you to master the art of 
Amazon product listing optimization.

Not only will you learn the best practices 
for optimizing your existing listings,
but you'll also gain valuable insights into 
the algorithms that determine product 
rankings. So, Let's embark on this exciting 
journey together!
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Understand the Concept of the Amazon A10 Algorithm

Factors Affecting A10 Algorithm

Before we dive into the details, let's understand the concept of the Amazon A10 algorithm—an 
AI-based system that plays a crucial role in ranking product listings and matching them to 
customer search queries on Amazon's results page.

Before we dive into the details, let's understand the concept of the Amazon A10
algorithm—an AI-based system that plays a crucial role in ranking product listings and 
matching them to customer search queries on Amazon's results page.

Text Matching Relevancy
A product listing's information is shaped 
by relevancy. Therefore, product rankings 
heavily rely on the content's relevance. 
Your product will beat the top of the list if 
it corresponds well! Check that your 
listing's distinctive titles and Keword-
based descriptions are entertaining to 
rank effectively.

Child-Parent Items
Amazon's parent/child product feature is an 
excellent method to offer variants of similar 
products. You can anticipate your buyer 
finding the items on one page. Therefore, 
according to Amazon's ranking strategy, 
products with severa
 alternatives in their listing typically rank 
greater than those that don't have. 

Sales Volume
A product listing's information is shaped 
by relevancy. Therefore, product rankings 
heavily rely on the content's relevance. 
Your product will beat the top of the list if 
it corresponds well! Check that your 
listing's distinctive titles and Keword-
based descriptions are entertaining to 
rank effectively.

Child-Parent Items
if they are available. Moreover, running low 
inventory harms the seller's performance 
ranking, resulting in low sales.

However, if you’ve accidentally short on 
inventory and have no backup plans, read 
our guide on selling on Amazon without 
inventory.

Pricing
A10 pricing is a challenging algorithm. 
Along with showing the most popular and 
appropriate products, it determines 
whether a product's pricing is reasonable. 
It evaluates the best pricing and the
quality of your Amazon listing.

FBA
Amazon FBA allows companies that use 
their services to keep all or a portion of 
their items in Amazon's distributio
facilities. This results in two advantages:

1- Increase exposure level for retailers on 
the search results.
2- Greater chance Of winning the Buy Box.
Because of FBA, your sales volume
increases, and conversions improve.
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Advertising
Another crucial component that Amazon's 
A9 algorithm considers is sales volume. 
However, how can you boost your sales 
volume? The solution is "advertising." Even 
a small budget for advertising can
significantly impact bringing customers to 
the product pages.

If you’re a newbie to the Amazon market 
and don’t know how to advertise your 
products effectively, read our Amazon 
advertising guide that will help you sky-
rocket your product visibility within no 
time.

Amazon A+ Content
According to Amazon, A+ content often 
boosts a product's sales by 3–10%. This rise 
is due to consumers being more satisfied 
when informed about them. There are six 
components that makeup Amazon prod-
uct listing optimization. Moreover, as a 
third-party vendor, it's critical to fully 
understand these 6 factors, whether it be 
privately labeled or retail arbitrage:
1) Product pictures
2)   Product name
3)   Product information
4)   Product specifications
5)   Product reviews
6)   Product feedback

High-Definition Pictures
Pictures are everything in a digital
marketplace where customers can’t
communicate with the product. Therefore, 
bright, crystal-clear, high-resolution 
pictures increase sales and increase the 
visibility of your listing in searches. Upload 
several suitable photographs from various 
angles to satisfy the A9 algorithm and 
improve ranks. Furthermore, try 3D
modeling or an AI picture creator that 
rapidly generates original images that 
match your brand's design.

High-Definition Pictures
When advertising on Amazon, there are 
many advantages to incorporating the 
brand name. Adding your brand's name 
will allow clients to search for your product
by particular brands and producers. 
It’ll help them find your product much 
faster.

Customer Feedback
The A9 algorithm can evaluate whether 
customers are engaged positively by 
looking at favorable feedback from
previous clients. Therefore, create an 
outstanding customer experience and 
engage them by answering their
questions in the Q&A part of the listings.

Category
If your listing is overly general, a consumer 
looking to buy your product in a similar 
category won't find it. Try to enter product 
details under the most particular category 
so that customers easily find your product 
listings.
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Stock Supply
The ranking system for your listing
evaluates if the product is in stock. 
Customers will only search for your 



Now that you have a clear understanding of the concept of the Amazon A10 algorithm and 
how it influences your product's visibility on the platform, let's delve into the step-by-step 
process of creating Amazon listings that convert. An effective product listing consists of seven 
key components that work together to guide customers through the decision-making 
process and convince them to purchase your product. Let's explore each element and 
discover how to optimize them for maximum impact.

How to Optimize Amazon Listings for High Conversions

1- Product Title
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A product title should give enough knowledge to the buyer to figure out whether they want
 to read on. So, for Amazon listing optimization, you must ensure that your products' title is
appropriate.



• There should be a maximum of 80 characters in the listing. Ensure the character limit is 
between 100-150 for improved user interaction.

• Include 3-4 popular keywords in the title, but separate them with commas (,) or pipes (|) to 
make the text easier to read.

• Include the color, serial number, brand name, and amount if necessary.
• Capitalize each word's first letter in the title, except for the conjunctions. 
• If your title includes any numbers, use numbers, not words. 
• Your product title must reflect the targeted audience you're trying to attract.
• Use numerical values rather than writing out the numbers, such as 8 instead of eight.
• Spell dimensions completely and avoid abbreviations such as pounds, inches, feet, etc.

• Never capitalize all title words.
• Don't add promotional or commentary words such as "sale" or "Bestselling."
• Avoid including adverbs such as "fantastic or wonderful, etc."
• Avoid using HTML tags or symbols.
• Only add necessary data and avoid stuffing keywords.

2- Product Pictures

Do’s

Don'ts
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3- Major Product Characteristics

• Crisp, up-close photos of the photographs.
• The item has to be well-illuminated and focused.
• Your product image must cover 80% of the available space

• The primary image should solely show the featured item. Accessories, crates, and other 
things must be excluded.

• The picture background must be white.
• The picture is big enough for zooming.
• Add a slogan that details the product's reliability.
• Add an infographic outlining the advantages of the product to increase sales.
• Prefer only JPEG (.jpg) file formats.
• Your picture must be 1000 pixels (for the longest side) while keeping an image quality of 

72 pixels per inch.

To increase conversions, ensure that your product photographs are crisp and of excellent
quality. You need a proper strategy for adding your product pictures, and 62% of the best 
listings usually include 5-6 pictures. Moreover, you can assess the quality of your Amazon
product images by the following standards:

You may use lifestyle pictures to help customers learn more about the product and its
benefits. To use the best possible image for your Amazon listing optimization, follow these 
guidelines:

You may use lifestyle pictures to help customers learn more about the product and its
benefits. To use the best possible image for your Amazon listing optimization, follow these 
guidelines:

6 consumr.



• Attention gaining: a brief overview that draws the customer's attention before providing 
information.

• Advantage First: Outlining a benefit of the product before listing its features.
• Feature First: Outlining a product's physical features before mentioning its advantages.
• Informational: Answers to queries clients ask before making a purchase.

You have 1,000 characters on Amazon, to sum up your main selling points. So, utilize this 
opportunity to convince potential buyers that your item is superior to the competitors by
outlining its uses and advantages.

Think by keeping your clients' perspectives in mind and assisting them in picturing the
advantages and pleasures of utilizing your product. Moreover, you must use the bullet points 
in 4 different ways:

If you're optimizing your listings on Amazon, it's essential to understand what keywords 
you're targeting. One mistake that many Amazon sellers need to correct is using the right 
keywords. You must include appropriate keywords in the product's title or specifications.
While searching for the keywords, think like your buyers searching for your products. You 
must consider your product's features, types, benefits, and other relevant terms. Moreover, 
you can also add backend keywords to improve product search engine optimization. 
Do you struggle to develop high-ranking keywords for your Amazon listing? Don't worry. 
Thinking creatively can sometimes be challenging. In such cases, you always have the option 
to enlist the help of professional Amazon listing optimization services. They can assist you in 
finding the most effective keywords and optimizing your listings for maximum visibility and 
conversions.

Moreover, if you’re looking for a professional guide to optimize your Amazon listings, read our 
Amazon SEO guide, which will help you beat the competition and ranks your product.

4- Keywords Research
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• Keep it concise, detailed, and focused.
• Provide truthful and illustrative information.
• Emphasize the key elements.
• Every time you start a new paragraph, take a page gap.
• Review the text for spelling and grammar mistakes.
• Include the brand label, product number, and version.
• Include details on dimensions, color, and adaptability.
• Specify whether your product comes in special packaging

or is paired with a complimentary gift. 

Do’s

The most important aspect of  Amazon product listing optimization is the product description. 
A successful product description is essential, and if done correctly, it can increase your sales 
and raise the search engine rankings for your products. The following rules must be followed 
while creating an ideal product description:
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5- Product Description



You must build a deal on Amazon, which involves setting costs, listing seller SKUs, describing 
the products' conditions, and selecting your desired delivery method. These four essential 
factors help to optimize the product listings and rank your product on the top searches.
Without setting a competitive price, inventory checkup, products’ condition, and perfect 
delivery method, you can’t list your product in the Amazon marketplace

6- Offer Tab

7- Product Reviews and Ratings

• Avoid using phrases that need immediate action or are arbitrary, such as "best-selling this 
year, exceptional value, etc."

• Don't add any shipping or promotional details.
• Never use HTML tags.
• Don't add your email or website address.

Don'ts
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For Amazon listing optimizations, product reviews and ratings are crucial. They offer proof 
that your product is of a high caliber. Although, receiving positive product reviews and 
ratings takes a lot of work, particularly for new vendors and products.

But by using automated feedback platforms such as FeedbackExpress, you can make this 
task easier. Try to verify any reviews—neutral or negative—to see if they comply with
Amazon's rules. Moreover, you can also do campaigns and promotions to gain more product 
reviews and 5 stars ratings.

Mastering the art of selling on Amazon can feel daunting, whether you're just starting out or 
have been in the game for a while. However, with the help of this comprehensive guide, 
navigating this complex landscape becomes much more manageable.

Remember, you're not alone in this journey. The Amazon marketplace is teeming with
competitors, which is why it's crucial to ensure that your products stand out from the crowd. 
Take the time to analyze the listings of successful sellers and learn from their strategies. 
Embrace the ever-evolving nature of Amazon by staying updated on new developments and 
patterns in the marketplace.

With dedication, persistence, and a deep understanding of Amazon listing optimization, you 
can position yourself for success.

Conclusion
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